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Dear Advocate forWorking Families,

The past year has been a difficult time for American families. The troubling economy has meant
job layoffs, skyrocketing gas and food prices, and home foreclosures. For low-income families
that were already living paycheck to paycheck, these times have created additional stress in
their lives.

There are a number of programs out there to help families weather the storm and one of the most
important is the Earned Income Tax Credit (EITC). This federal tax credit, which is also avail-
able as a state tax credit in 24 states, helps working families keep more of the money they earn
so they can afford food and other necessities. The EITC is an important first step in a family’s
asset-building strategy.

The National Community Tax Coalition (NCTC), a nationwide network of community tax
preparation programs and The Hatcher Group, a public affairs and communications firm that
connects nonprofits and foundations to policymakers and the media, have come together with
the generous support of the Kellogg Foundation to raise awareness of the EITC, the importance
of Volunteer Income Tax Assistance (VITA) sites, and the need to build support for EITC bene-
fit expansions and program funding increases.

One of the most effective ways to achieve these goals is for EITC advocates and free tax assis-
tance sites to work with their elected officials, both at the federal and state levels. VITA pro-
grams offer important services to those hardest hit by the recent economic crisis. Our elected
officials have the ability to bring greater awareness of these services by partnering with organi-
zations in their EITC outreach efforts. Furthermore, as key decision-makers, they support
measures to expand VITA services and increase funding for VITA programs.

Many advocates are already engaged in outreach around the EITC and we applaud you for your
excellent work. But as you know, more can always be done. While an average of 75 percent of el-
igible people receive the EITC, there are many families across the country that are missing out
on benefits that could help them climb the economic ladder.

We’ve put together this toolkit, and an accompanying version specifically for elected officials, to
help make your job easier. Included in the guide, you’ll find new and unique EITC outreach ideas
for engaging elected officials and template materials such as site visit invitations, press releases
and opinion-editorials. We’ve also packed it full of EITC data and resource materials so you have
all the facts at your fingertips about the importance of the EITC to America’s families and why it
should be supported and expanded.



Thank you for your interest in this guide and in working with your elected officials. Building a
relationship with your U.S. member of Congress, governor, state house representative, or county
official can make a big difference in the success of your campaign and in the number of people in
need who learn about this important program.

If you have any questions or would like customized assistance on working with your elected
officials please contact:

Lucy Mullany, Field Organizer, NCTC, lmullany@economicprogress.org, 312-252-0280 ext. 270
Amy Battjer, Senior Associate, The Hatcher Group, amy@thehatchergroup.com, 301-656-0348
Laura Hayes, Senior Associate, The Hatcher Group, laura@thehatchergroup.com, 301-656-0348

An downloadable version of this toolkit can be found at:
http://www.thehatchergroup.com/EITCoutreach.html

Sincerely,

David Marzahl Ed Hatcher
Executive Director President
Center for Economic Progress The Hatcher Group




